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The U.S. Small Business Administration (SBA), SCORE - Counselors to America's Small Business, and HP have announced their plans for the continuation of their Business Matchmaking initiative in 2006.

Business Matchmaking matches small businesses with buyers from the corporate sector as well as local, state and federal governments. The initiative, which was started in 2003, has held regional events across the U.S. and generated more than 36,000 one-on-one appointments that resulted in more than $37 million in contracting opportunities for small businesses.

Four regional Business Matchmaking events are planned for 2006. The kickoff will take place on February 13 in Oakland, Calif., followed by events in Houston (8/2), Philadelphia (9/22) and Miami (11/16).

The partners have also launched a new feature to the initiative called the Business Matchmaking Online Network. This online resource will offer Web-based educational tools including the Virtual Business Matchmaking Workshop, monthly "Webinars" featuring procurement and supplier diversity experts, access to important downloads of articles and links to helpful resources.

"Business Matchmaking has been a tremendous success over the past three years and I am very pleased to see the initiative continue to grow in 2006," said SBA Administrator Hector V. Barreto. "We are fortunate to have partners such as SCORE and HP joining us in creating even more contracting opportunities in the public and private sectors for small businesses. Business Matchmaking, coupled with new initiatives such as the Online Network, take us in that direction."

"SCORE proudly supports this vital initiative to help small businesses reach new corporate and government markets," said SCORE CEO Ken Yancey. "Last year, SCORE provided expert business advice to clients through face-to-face and online Business Matchmaking events. SCORE will continue to provide this vital service to America's entrepreneurs."

"HP is committed to empowering small businesses to achieve their vision and is proud to continue our involvement in the Business Matchmaking initiative," said John Dayan, vice president of marketing and business development - Americas, Personal Systems Group, HP. "In addition to opening doors so small businesses can make connections with government agencies and corporations, HP is one of the largest procurers of goods and services at these events."

